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Abstract  
This study adopted Fairclough's Critical Discourse Analysis (CDA) model to analyze news headlines on climate 

change in Pakistan. This study aim to understand how climate change is defined, framed and presented in Pakistani 

media and how these representations affect public opinion and deal of the issue. A sample of news articles from major 

newspapers and online media in Pakistan was analyzed; the focus was on the characteristics of media discourse, 

production methods, practices and social guidance. The findings reveal the messaging and rhetorical strategies that 

influence media coverage of climate change in Pakistan and highlight the complexity and sophistication of 

communicating this critical issue. This research provides a deeper understanding of the interaction between media, 

discourse and public opinion regarding climate change, as well as its impact on communication skills, climate change, 

media use, policy development and future research. 

Keywords: Climate change, Fairclough's model, Critical Discourse Analysis, Media 
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Introduction 

Climate change is one of the most important impacts of humanity in the 21st century It is a major 

and urgent problem facing The increase in greenhouse gases in the earth's atmosphere due to 

human activities such as burning fossil fuels and deforestation is causing unprecedented changes 

in the earth's climate. These changes manifest themselves in the form of heat and cold, melting 

values, frequent and severe weather conditions, destruction of ecosystems, food security and 

threats to human health (IPCC, 2021). Addressing the impacts of climate change requires local, 

national and international cooperation based on scientific evidence and social and political value. 

Effective communication about climate change is crucial to raising awareness, promoting 

understanding and motivating individuals, communities and decision-makers to take action. 

Climate change communication encompasses a wide range of activities, including public education 

campaigns, press releases, briefings, community engagement programs, and discussing research. 

Through these communications, participants seek to educate, persuade, and inspire audiences to 

recognize the urgency of climate change, reduce greenhouse gas emissions, adapt to changing 

environments, and support laws and policies that promote safety and work. 

Media plays an important role in shaping public opinion and behavior regarding climate change. 

Newspapers, documentaries, videos, social media and other media play an important role in 

identifying climate change issues, influencing public debates and setting the policy agenda 

(Boykoff and Boykoff, 2007; Carvalho, 2007). However, media coverage of climate change often 

emphasizes scientific uncertainty, political conflict, and personal attitudes, leading to public 

confusion and dissatisfaction (Painter, 2013; Hansen, 2011). Understanding the power of media 
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representatives and their influence on public perception is critical to developing effective climate 

change communication strategies. 

This article aims to contribute to our understanding of climate change communication through 

media studies on the representation of climate change in Pakistan. Pakistan is a developing country 

in South Asia characterized by vulnerability to climate change, including extreme weather, water 

scarcity and agricultural disasters (IPCC, 2014). Despite these challenges, public awareness and 

understanding of climate change remains limited in Pakistan, leading to economic conflicts, 

educational gaps, and increased language. 

Learning from Fairclough's Critical Discourse Analysis (CDA) model, this research examines the 

news media on climate change in Pakistan, revealing the underlying message, power and views 

that influence the media's representation of the problem. This study focuses on the perception of 

climate change, how and how it is represented in Pakistani media, and how these representations 

influence public opinion and opinion on the issue, by analyzing the characteristics of the discourse 

on this issue, design processes, practices and social norms. 

Through this study, we focus on climate change information, media analysis and public 

understanding of climate change in Pakistan. By highlighting the complexities and challenges of 

climate change communication in Pakistan, we hope to inform the development of better 

communication strategies and interventions that will resonate with many people. Come and 

support action to solve this global problem. 

This guide provides background information on climate change, the importance of effective 

communication, the role of the media, and the characteristics and purpose of the research paper. It 

outlines the study, results, and implications, setting the stage for the rest of the article. 

Statement of Problem 

Climate change is one of the most important problems of the 21st century and poses a major threat 

to ecosystems, business and the international community. Climate change is increasing economic 

inequality and environmental degradation in Pakistan, a developing country that is geographically 

fragile and dependent on agriculture. Despite significant impacts, public understanding and 

awareness of climate change remains inadequate in Pakistan, hindering mitigation and adaptation 

efforts. Media plays an important role in shaping public opinion and thinking about climate 

change. However, the current discourse on climate change in Pakistani media may not fully reflect 

the urgency and seriousness of the problem. Instead, media coverage often lacks depth, reveals 

uncertainty, and fails to address the complex health and environmental impacts of climate change's 

impact on the region. In addition, the construction of climate change in Pakistani media will also 

be affected. It is influenced by many factors, including the political system, economic interests, 

cultural beliefs, and domestic practices. This raises questions about the accuracy, impartiality and 

understanding of media representations and their impact on public understanding and engagement 

with climate change. To solve these problems, critical analysis of media representation of climate 

change in Pakistan is important. By examining the speech characteristics, production methods, 

practices and social norms in the media, it is possible to reveal the important strategies that shape 

public opinion on climate change. 

This research aims to investigate how climate change is discussed and represented in Pakistani 

media using Fairclough's Critical Discourse Analysis (CDA) model. This study aims to analyze 

the news media on climate change and identify the key forces, emotions and strategies influencing 

the media. Nature represents this important issue. Finally, this research aims to gain a deeper 
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understanding of the challenges and opportunities facing Pakistan to improve public understanding 

and engagement on climate change. 

Research objectives 

1. Understand how Pakistani news headlines talk about climate change. 

2. Check out important ideas and information about climate change in this list. 

3. Learn how this news is affecting the perception and understanding of climate change in Pakistan. 

Research questions 

1. How does Pakistani news column define climate change? 

2. What are the keywords and expressions about climate change in this news? 

3. How does this news affect the Pakistani public's thinking and understanding of climate change? 

Significance of the study 

By analyzing how climate change is portrayed in Pakistani media, this study sheds light on popular 

narratives and debates about this important issue. Understanding key concepts and messages can 

help increase public awareness and understanding of climate change and stimulate debate and 

action. Examining climate change in the media can reveal the media's role in shaping public 

opinion and behavior. This understanding is important for media professionals to reflect it in their 

reporting practices and to be accurate, balanced and effective on climate change issues. Policy and 

Decision Making: Information from the study can inform policy makers and stakeholders about 

climate change discussions in Pakistan. Understanding how understanding climate change in the 

media can help policymakers develop better communication strategies, increase climate impact, 

and create evidence-based solutions to the problems caused by climate change. This research may 

contribute to academic research on climate change communication, media research, and analysis 

debates. It could provide a basis for future research to investigate media representation of climate 

change in different contexts and regions and lead to a deeper understanding of the interplay 

between media, public speaking, and public opinion. Increased public awareness and 

understanding of climate change can facilitate mitigation and adaptation at the individual, 

community and government levels. By revealing how social media influences public opinion, the 

research can inform strategies to promote climate change and sustainable development in Pakistan 

and beyond. Overall, this research has the potential to provide information that can be shared with 

many stakeholders and contribute to efforts to solve the complex problems caused by climate 

change in Pakistan and around the world. 

Delimitation of the Study 

This study aims to analyze media related to climate change specifically in Pakistan. This narrow 

focus may limit the generalizability of the findings to other types of media or different regions of 

Pakistan. Analysis was conducted primarily in English; this may ignore the nuances and discourses 

present in the local language used by Pakistani media. This limitation may hinder understanding 

of the findings, especially for news media using Urdu or regional languages. Due to time limitation, 

news patterns regarding the important period cannot be analyzed in this study. This limitation may 

limit the depth and scope of the analysis and may not capture changes in media coverage of climate 

change. 

Analysis involves interpretation and judgment that may bias the findings. Despite efforts to 

maintain accuracy, the researcher's assumptions and interpretations may influence the analysis 

process and decision making. This study focuses on analyzing media coverage in print media and 

online media only. It does not include other types of media, such as television, radio or social 
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media platforms, which may provide different perspectives on the media's representation of 

climate change. The study looked specifically at media coverage of climate change in Pakistan, 

but did not compare it to other countries or regions. This explanation allows for a more focused 

analysis of climate change in the Pakistani context. This study adopted Fairclough's Critical 

Discourse Analysis (CDA) model as the analysis method. Although this approach gives a good 

idea of how the media represents climate change, it may not capture all aspects of media coverage 

or other analysis. Due to limited scope, this study can only analyze a specific sample of news 

media rather than examining all information on cloud weather variation in Pakistan. This 

description provides greater control and depth in the selected list, but cannot capture all 

representatives of the media. 

Literature Review 

Climate Change Representative Ecosystems, businesses, and It has become one of the most 

difficult and complex events of the 21st century, with a significant impact on communities. 

Effective communication about climate change is crucial to raising awareness, promoting 

understanding, and encouraging action to combat this global problem. This literature review 

provides an overview of key concepts, theoretical models, and empirical research in climate 

change communication, focusing on the role of media, public opinion, and representation in 

effective communication strategies. 

Media play an important role in shaping public opinion and behavior regarding climate change 

through reporting on climate change in the media, literature and popular culture. Previous research 

has addressed the impact of media, organizational structure, public awareness, and involvement in 

climate change ( Boykoff & Boykoff, 2007 ; Carvalho, 2007 ). For example, research has shown 

that the media often emphasize scientific ignorance, political conflict, and personal attitudes, 

rendering public opinion lacking in clarity and dissatisfaction (Painter, 2013; Hansen, 2011). 

Social awareness and understanding of climate change is created through the interaction of 

wisdom, thought, and leadership. Research shows that people's beliefs, values, worldviews, and 

health characteristics influence their attitudes and satisfaction with climate change ( Leiserowitz 

et al., 2013 ; Corner et al., 2014 ). Additionally, tacit knowledge, such as ability and motivation, 

can influence how people interpret and respond to climate change messages ( Kahan et al., 2012 ; 

van der Linden, 2015 ). Understanding these factors is crucial to developing effective 

communication strategies that will appeal to a wide audience. 

Various theoretical frameworks have been developed to explain the processes and dynamics of 

climate change communication. Social amplification of risk theory (SARF) proposes that media 

and public discourse can amplify or increase risk depending on factors such as media coverage, 

credibility, and audience recognition (Kasperson et al., 1988). The intuitive systems model (HSM) 

proposes that people use mental processes (heuristics) and good reasoning abilities to evaluate 

climate change information based on information such as knowledge cues, motivation, and 

intelligence (Chaiken et al., 1989). This theoretical framework provides insight into the 

mechanisms underlying climate change communication and public response. 

Effective climate change communication requires careful consideration of message content, 

framing, audience segmentation, and channel presentation. Research shows that messages that 

address the social and personal impacts of climate change, address issues and encourage action, 

and foster relationships and relationships engage engaged and motivating audiences (Maibach et 

al., 2010; O'Neill and Nicholson-Cole, 2009) . Additionally, targeting specific audiences based on 
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their values, beliefs, and communication preferences can increase the effectiveness and impact of 

messages (Bouman et al., 2015). Combining the use of social networks and SNSs, as well as 

traditional and new media, can also increase the impact and effectiveness of natural climate change 

campaigns (Moser and Dilling, 2011; Leal Filho et al., 2020).  

Despite significant progress in understanding and addressing climate change communication 

issues, many challenges and opportunities remain. live Challenges include overcoming political 

bias, combating misinformation and skepticism, addressing cultural and linguistic differences, and 

closing gaps in scientific knowledge and public perception (Lewandowsky et al., 2012; van der 

Linden et al., 2017). However, there are ways to promote new technologies, encourage 

collaborative partnerships, and support grassroots movements for change (Sheppard et al., 2011; 

Nisbet and Scheufele, 2009). 

Effective communication about climate change is essential for raising awareness, promoting 

understanding and encouraging individual, social and community action. Representation in the 

media, public opinion, principles and communication strategies play an important role in creating 

climate change communication. By addressing key issues and seizing opportunities, climate 

change communicators can help build greater awareness, engagement and capacity to tackle the 

challenges of climate change. 

Research methodology 

The methodology adopted in this article is qualitative in nature and is specifically based on 

Fairclough's Critical Discourse Analysis (CDA) model. This approach involves textual analysis to 

reveal the sources of power, ideology and rhetoric shaping media coverage of climate change in 

Pakistan. Qualitative methods allow for in-depth examination of the characteristics of speech, 

production process, speech and social culture regarding change in media. In this way, this study 

aims to provide a better understanding of the complexities and nuances of climate change in media 

discourse and provide a deeper understanding of the interplay between media, discourse and public 

opinion. 

The data analysis process of this study included analysis of newspaper articles on climate change 

in Pakistan using Fairclough's Critical Discourse Analysis (CDA) model. Below is a step-by-step 

guide to the data analysis process: collected samples of news articles covering the specified period 

from major newspapers and online news sources in Pakistan. Make sure the title is relevant to 

climate change and reflects a variety of sources and perspectives. Started by reading each news 

item carefully to identify details such as metaphors, devices, and words used to represent climate 

change. Examined the production, dissemination and use of discourse in a specific context. 

Examine the role of media organisations, journalists and other stakeholders in creating and 

disseminating media discourse on the cloud wind of change Consider factors such as media 

coverage, editorial policies and target audience that influence climate change in the media. 

Explores the breadth of social, cultural and historical contexts that influence the production and 

interpretation of speech. Discover how religion, political culture, economic interests and 

background shape public opinion and the impact on climate change in Pakistan. Analyze the 

intersection of climate change with the advancement of health, poverty, and environmental justice 

in Pakistan. Fairclough's model of discourse analysis provides a framework for analyzing the 

interaction between discourse, culture and social interaction. Let's apply this model to the problem 

of Pakistan in 2023, which is facing water crisis due to ice loss due to climate change and address 

the urgent need for climate change. Engage in the dissemination of literature, examine its 
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production, distribution and use, understand its social significance, interpret its meaning and 

evaluate its effectiveness.  

Text Analysis 

News articles, scientific reports, government statements and public statements about the 2023 heat 

wave in Pakistan and the need for climate change measures. Negative themes, emotions, and power 

relations are present in the discourse, such as thoughts on climate change, accountability for 

reform, and narratives surrounding government response and public awareness. 

Analysis 

Build a debate about heat and climate change by analyzing a variety of actors, including media 

outlets, government agencies, research organizations, and an aid advisory group. This includes 

understanding how important they are, curating information, and influencing public opinion. 

Explore how the message about heat and climate change is conveyed through a variety of channels 

and platforms, including existing traditional media, social media, public relations and educational 

materials. Understand who can access these lessons and what different audiences mean. Analysis 

of how different segments of society interpret and respond to messages about heat and climate 

change. This includes understanding the impact of discourse on public opinion, attitudes and 

behaviors regarding climate change, adaptation measures and government responses. 

Social Analysis 

Shows the power relations present in the conversation, such as specific actors influencing policy 

making and narratives governing access to resources related to climate change. This includes 

examining the role of governments, businesses, international organizations and marginalized 

communities in shaping the discourse and addressing climate-related issues. Understanding how 

economic structures, policies and social inequality affect each other in the discussion of production 

and use. This includes analyzing the benefits for different groups, allocating resources for 

adaptation measures, and the impact of neoliberal policies on climate change. Identity Relations: 

Explore the discourse around climate change and how climate change creates particular identities, 

such as ethnicity, regional identity, and characters based on gender, race, or class. This includes 

examining how these symbols interact with power relations and influence perceptions of 

responsibility and agency in addressing climate-related issues. 

Description 

Analyze the main points and counter-arguments regarding temperature and climate change in 

Pakistan; including how these relate to social, political and economic issues. Discussions with 

implications for policy development, resource allocation, and social responses to climate-related 

issues, including the role of discourse in raising awareness, encouraging action, and encouraging 

community participation nationally and internationally. 

Evaluation 

Evaluate the effectiveness of the discussion in highlighting the urgency of climate change to 

address heat and other climate-related issues. Identify inconsistencies, contradictions and 

injustices in the debate and suggest ways to resolve these issues to promote a more inclusive, 

equitable and productive society that is beneficial for climate control and change in Pakistan. Using 

Fairclough's model of analysis of the heatwave that will hit Pakistan in 2023 and the urgent need 

for climate change, scientists can understand the complexities in debates over language, power and 

culture, thereby influencing the region's response to climate change. climate-related issues. 

Discussion 
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In the discussion, news articles on climate change in Pakistan were analyzed using Fairclough's 

Critical Discourse Analysis (CDA) model, revealing misunderstandings about the nature of media 

representatives and their influence on public opinion. The investigation revealed a wide range of 

discourses and strategies of the Pakistani media, including the portrayal of climate change as a 

distant problem, political discourse and personal responsibility. These findings highlight the 

interplay of power dynamics, ideology, and culture that influence media coverage of climate 

change in Pakistan. Additionally, these findings have important implications for climate change 

communication and public awareness. Media professionals must take responsibility for reporting 

on climate change issues, while policymakers and stakeholders must prioritize climate change 

communication as a key element of climate action. Future research should aim to address the 

limitations of this study and explore other dimensions of media and public opinion to strengthen 

our understanding of climate change communication in Pakistan. 

Findings 

Analysis of media coverage of climate change in Pakistan using Fairclough's Critical Discourse 

Analysis (CDA) model reveals various critical perceptions of media representatives and their 

impact on the public.  

An analytical analysis of popular discourse reporting on climate change in Pakistani media. These 

include treating climate change as a distant or intractable problem, politicizing discourse through 

debate and controversy, and emphasizing personal responsibility for mitigating climate change. 

Media headlines use a variety of framing strategies to create understanding about climate change. 

These include scientific models, political models, and attitudes, all of which influence how the 

public views and understands the issue. 

The analysis reveals power dynamics in media representation, highlighting the influence of media 

organizations, journalists, and other stakeholders in the conversation. Factors such as advocacy, 

regulatory policies and financial interests influence the occurrence and spread of climate change. 

Media representation of climate change in Pakistan is also influenced by cultural factors such as 

religious beliefs, social norms and socio-economics. These orientations influence behavior and 

attitudes towards climate change, determining how the public perceives and interprets the problem. 

The research results have significant implications for climate change communication in Pakistan. 

They emphasized the importance of responsible practices, equity and communication strategies to 

promote public understanding and participation on climate change issues. 

Conclusion 

To conclude, analysis of media on climate change in Pakistan using Fairclough's critical narrative 

(CDA) model provides insight into the structure of media representations and their impact on 

public opinion. This study analyzes the messages, strategies, dynamics and ideological 

perspectives that influence media coverage of climate change in Pakistan. These findings highlight 

the interaction of media, discourse, and public opinion in shaping a country's understanding and 

behavior on climate change. 

The research has several implications for climate change communication and public participation 

in Pakistan. Media professionals must recognize the media's responsibility to provide accurate, 

balanced and comprehensive information on climate change issues. Policymakers and stakeholders 

should prioritize climate change communication as a key element of climate action, investing in 

educational outreach to citizens, information programs, and community engagement to encourage 

citizens to participate in climate change discussions and decisions. 
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Future research should also aim to address the limitations of this study and explore other 

dimensions of media coverage and public awareness to strengthen our understanding of climate 

change in Pakistan. Longitudinal studies tracking changes in media coverage over time, qualitative 

interviews with media professionals and audiences, and comparative analysis of the nature of 

media representatives across regions and languages can provide insight into climate change 

communication in Pakistan. By addressing the challenges and leveraging better communication 

opportunities, we can promote greater awareness, participation and ability to tackle the urgent 

challenges of climate change in Pakistan and beyond. 
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